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CHILDHOOD HAS CHANGED –  
BUT THE NEED TO PROTECT 
CHILD RIGHTS IS THE SAME 
Ferry Salim is a veteran actor, UNICEF Indonesia 
National Ambassador – and a father. When he was 
a boy, there were no computers – let alone any of 
the countless social media applications that his 
son, Raoul will be familiar with today. As a social 
media influencer, 15-year-old Raoul is part of a digital 
generation.

A dialogue video that featured Ferry reminiscing 
about growing up in a different era to that of 
his son, helped to drive awareness of UNICEF’s 
Changing Childhood Project, which was launched 
on World Children’s Day 2021. Ferry and Raoul’s 
video amassed over 145,000 views and 984 online 
engagements across social media. 

GETTING UP CLOSE AND 
PERSONAL THROUGH PHOTOS 
UNICEF Indonesia National Ambassador, Nicholas 
Saputra also joined the World Children’s Day 
2021 festivities by showcasing a personal photo 
collection. The photo of children riding a horse in 
a wide savanna was intended to remind his 1.2 
million Instagram followers that we must act now 
to save the planet for future generations. 

While Nico’s photo attracted almost 50,000 likes 
and more than 400 comments, the actor and 
environmental activist also wanted to highlight 
the topic of climate change in UNICEF’s Changing 
Childhood Project and kindly shared a link to it in 
his profile bio.

Influencers Newsletter | Vol II Aug – Dec 2021

https://www.instagram.com/p/CWhUG9_BPGL/
https://changingchildhood.unicef.org/
https://changingchildhood.unicef.org/
https://changingchildhood.unicef.org/


OCTOBER 2021

FOR EVERY CHILD, EVERY 
ACTION TO SAVE OUR PLANET 
Why wait for World Environment Health Day in 
September to act for a fossil-free future? In August, 
actress Tatjana Saphira – who is passionate about 
environmental issues – supported the United Nations 
Development Programme (UNDP) and UNICEF’s 
regional Carbon Footprint joint advocacy campaign. 

The actress participated in the public service 
announcement (PSA) to mark the start of the campaign 
and also posted the PSA to her Instagram account, 
which has over 1.8 million followers. The video was 
viewed more than 36,000 times, earning 4,250 likes 
and 130 comments.

MOTIVATE TO VACCINATE! 
A DOCTOR AND AN  
ACTRESS SHARE A  
PASSION FOR  
VACCINATION 
As Indonesia’s first vaccinologist, it will come as 
no surprise that dr. Dirga Sakti Rambe participated in UNICEF 
Indonesia’s vaccine roll-out PSA. He has persistently shared helpful 
information through his Twitter account since the pandemic started 
in 2020. 

By supporting UNICEF’s vaccine roll-out drive and posting the 
 video on his Instagram and Twitter accounts, dr. Dirga’s efforts 
generated over 9,000 viewings and 150 online engagements.

In addition to his work with IMUNI, a platform he founded to provide 
vaccines-at-home services, dr. Dirga continues to advocate for 
people to get vaccinated against COVID-19 to protect themselves 
and help end the pandemic. 

Actress and presenter Mona Ratuliu feels the same way. 
Passionate about parenting and health, Mona chose to join  
dr. Dirga, health workers and children in support of our vaccine 
roll-out PSA. Mona’s commitment in amplifying our message 
through her Instagram account amassed 27,000 views and 655 
likes.

The PSA reached 79.5 million people through television, 
in addition to generating 43,000 online views and 4,400 
engagements. Thank you, Mona, dr. Dirga and everyone 
involved in this remarkable roll-out!

AUGUST 2021
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https://www.instagram.com/p/CUXb0pmJjZK/
https://www.instagram.com/p/CUXb0pmJjZK/
https://www.instagram.com/p/CUZd61Dlf2W/
https://www.youtube.com/watch?v=bmcap6pwSMw
https://www.youtube.com/watch?v=bmcap6pwSMw
https://www.instagram.com/p/CVfRgfFBtJW/
https://twitter.com/dirgarambe/status/1452962649029820416


‘MOMFLUENCER’ 
AND SKILLED 
MODERATOR 
Breastfeeding counsellor and 
author Citra Ayu Mustika 
hosted the 4th episode of AYO 
Cari Tahu tentang COVID-19. 
This series of UNICEF-
produced, Zoom-recorded 
interactive webinars started 
in 2020 to provide information 
about the pandemic.

Citra gracefully moderated 
lively discussions between 
young people affected by the 
pandemic and representatives 
from the Indonesian 
Paediatrician Association and 
UNICEF.

In addition to the series 
being promoted on digital 
platforms, where it has had 
3.7 million views and 31,000 
online engagements, the 
webinars have also reached 
over 10 million people through 
television broadcasts.

OCTOBER 2021
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https://www.youtube.com/watch?v=oqV7MER9R-k
https://www.youtube.com/watch?v=oqV7MER9R-k


Long before anyone knew what COVID-19 was, 
medical professionals – and UNICEF – promoted 
handwashing with soap as a cheap, easy and 
effective way to prevent disease. 

Young medical doctor, singer and content creator, 
Tiffani Afifa also knows that handwashing is key 
to health. During Global Handwashing Day, Tiffani 
reminded her 558,000 Instagram followers to wash 
their hands and attend to hygiene issues. She also 
shared our Global Handwashing Day Twibbon, while 
the Instagram Story reached over 18,000 of her 
followers.

Ayah ASI ID also sent out a message about 
the importance of handwashing to their 94,000 
Instagram followers. Co-founded in 2011 by a group 
of fathers as a social movement to encourage other 
fathers to support breastfeeding mothers, Ayah ASI 
ID is a long-time UNICEF supporter.

Young influencer, author and ice skater Nayfa 
Krasnaya used her voice to influence many other 
young people about the need for handwashing. Her 
Twibbon post received 676 likes; and with more than 
2.1M social media followers and subscribers, Nayfa 
helped the handwashing message reach far and 
wide. 

15 OCTOBER 2021

GLOBAL HANDWASHING DAY 
HANDWASHING IS AT THE 
HEART OF HEALTH AND HYGIENE 
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https://www.instagram.com/p/CVCsfnqJWXR/


TIMELY AND TERRIFIC  
SOCIAL MEDIA TAKEOVERS
It’s a significant step for well-known personalities to 
allow others access to their social media platforms – 
and this is precisely what media founder and former 
journalist Najwa Shihab did on World Children’s Day. 

The host of popular talk show, Mata Najwa allowed 
two youth representatives and youth influencer 
Kynan Tegar to take over her Instagram account, 
which is followed by over 20 million people. 

Kynan, who is a filmmaker, photographer and 
environmental activist, is from the indigenous 
community of Dayak Iban, in the Sungai Utik area of 
East Kalimantan. He spoke about environment’s issues 
and how his peers could help save the planet. 

The young representatives including Rejoice and 
Alvian also discussed other key issues such as child 
participation and youth empowerment, resulting in 1.6 
million video views and 121,000 online engagements. 

Gender activist and feminist Yenny Wahid, who 
has an Instagram following of 302,000 people, 
also showed good faith by allowing a youth 
representative to discuss education in her account 
takeover. Thanks to Yenny, who is the director of  
The Wahid Institute and the daughter of Indonesia’s 
fourth president K.H. Abdurrahman Wahid, the 
takeover video was viewed more than 13,000 times 
and amassed almost 750 online engagements.

A WORLD OF SUPPORT FOR  
INDONESIA’S CHILDREN ON  
WORLD CHILDREN’S DAY 
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https://www.instagram.com/p/CWamUCBF-iQ/


UNICEF ALSO TARGETED  
FOR TAKEOVER
It wasn’t only influencers whose social media platforms 
were out of their hands during World Children’s Day – 
the UNICEF and U-Report Instagram accounts were 
also targets for takeover!

Neida, Febrian, Ilham and Ezra of pop band HIVI! 
answered questions regarding education from 
U-Reporters from various regions of Indonesia, 
reaching over 8,300 users.  

Athlete and skateboarder Nyimas Bunga Cinta 
(‘Bunga’), joined in on the UNICEF and U-Report 
Instagram takeover to speak about mental health. 
Bunga reached 12,000 people and generated 160 
online engagements by discussing this important topic.

Mental health was also a hot topic for Nadhira Afifa, 
Harvard-graduate medical doctor and a content creator, 
who responded to questions on mental health and 
education during her takeover time. Nadhira’s takeover 
amassed over 100 online engagements and reached 
over 24,000 users. 

Singer and content creator Cyra Anindya Alesha – the 
epitome of tech savvy youth – also participated in the 
takeover of UNICEF accounts. The aspiring programmer 
answered questions about technology and also 
leveraged her previous radio announcing experience to 
host a youth talk show especially for World Children’s 
Day.

Talented actress, dancer and content creator Lil’Li 
Latisha was one of the speakers on that talk show. 
She highlighted her experience and perspectives 
regarding digital technology and shared useful tips to 
help young people maximize their digital experience. 

Additionally, Lil’Li Latisha was also part of the UNICEF 
takeover, reaching over 19,000 users and attracting 900 
online engagements.

RISING STAR IS LOYAL 
ADVOCATE FOR CHILD RIGHTS
Upcoming actress and singer Tissa Biani often 
advocates for children and raised her voice again about 
the rights of children during World Children’s Day. Her 
Instagram post and photo received 19,232 likes and 
over 100 comments.  

SINGING SUPPORT FOR UNICEF
Despite his busy schedule to promote his latest 
single, singer and actor Devano Danendra took 
time to support World Children’s Day. He shared his 
support of UNICEF on Twitter, which invited 380 online 
engagements.

RAISING HER VOICE FOR 
CHILDREN
Voice over artist Putri Sa’ud, a friend of UNICEF 
Indonesia’s, shared our Twibbon on Instagram and 
Twitter. She reached out to her 180,000 followers with 
messages about environmental responsibility, which 
resulted in over 400 online engagements.

ACTION FOR MENTAL HEALTH
Actress and singer Febby Rastanty is a long-standing 
advocate for mental health and participated in World 
Children’s Day by generating more awareness of this 
important issue amongst her 8.2 million Instagram 
followers. Febby’s post received 48,872 likes and 213 
comments.
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https://www.instagram.com/p/CWX05MBB7D5/
https://twitter.com/itsdevdanendra/status/1461270803413041156
https://www.instagram.com/p/CWfI0cOPshH/
https://twitter.com/PutriSaud/status/1461949072428863491


UNITING  
FOR UNICEF
Her enjoyable experience 
during World Children’s Day 
led Lil’Li Latisha to support 
more UNICEF campaigns – 
and the celebration of our 75th 
anniversary. She highlighted 
why she supports UNICEF 
through an interactive 
Instagram Story video, reaching 
over 1,000 accounts.

UNICEF 75TH  
ANNIVERSARY  

ACTION FOR YOUNG PEOPLE 
WITH DISABILITY
Deaf activist and Indonesian sign language interpreter, 
Surya Sahetapy is no stranger to UNICEF. Since the 
early days of COVID-19, Surya encouraged young 
people with disability to participate in UNICEF’s 
#COVID19Diaries to cope with mental health 
challenges.

In December, Surya showed his support for UNICEF’s 
75th anniversary by explaining who UNICEF is in sign 
language. Through his Instagram post, he also paid 
tribute to UNICEF’s work in realizing an inclusive 
system for young people with disabilities. His video 
was viewed over 29,000 times and invited more than 
6,000 online engagements.

DECEMBER 2021
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CARING COLLABORATIONS  
FOR CHILDREN
From raising awareness about climate change and 
promoting the COVID-19 vaccination, to sharing 
experiences and expertise about technology, education, 
health and other important subjects, we value the role 
of influencers and UNICEF National Ambassadors in 
supporting UNICEF’s work for children in Indonesia.

You also showed generosity, trust and heart as you spoke 
up and spoke out about children’s rights during the second 
half of 2021.

Thank you for letting your voice and caring make a 
difference for children. Enjoy this glimpse of our joint 
efforts over the past six months ... your commitment is 
appreciated!

 
Want to collaborate for children?

Passionate about children’s rights? Want to use your 
influence to help Indonesia’s children? If you’re a social 
media influencer who wants to support UNICEF’s work in 
child protection, education, health, nutrition, social policy – 
or water, sanitation and hygiene (WASH) – we’d like to hear 
from you! Please contact our Partnership and Influencers 
Relations team at influencers-id@unicef.org

DECEMBER 2021

BUNGA, DRAMA AND COMEDY:  
A WINNING COMBINATION 
When the UNICEF web mini-series, Sekilas Kopad-Kopid* 
launched on 8 December 2021, Nyimas Bunga Cinta 
reposted the video to raise awareness of the video. 

The UNICEF series, eight-episodes of one-minute drama-
comedy videos, introduces Bu Ani, who does not care 
about the pandemic. People in her community often remind 
her to wear a mask, wash her hands and practice physical 
distancing. 

The mini-series plays every Wednesday and Saturday 
throughout December 2021 on all UNICEF’s social media 
channels.

*Kopad-kopid is an Indonesian play on the word COVID-19 as 
an expression of humour or sarcasm
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